


MARKETING & OUTREACH 
RALLY DONORS, TELL YOUR STORY, BUILD COMMUNITY



Agenda:
— About Earth Gives and Earth Gives Day
— Messaging & Storytelling
— EGD Toolkit & Support
— Social media strategy
— Video strategy
— Q&A



Earth Gives Day
— Earthgives.org
— Attributes: donations, volunteer sign up, events, green 
them all, donor lists
— Peer-to-Peer, Prize Fund, Matching Funds, DAF plus
— Power Hours (Sept 10, 16, 24, 30)
— Toolkit: calendar, ads, content, emails, plus
— Key Dates: 
—> Registration deadline: Aug 23
—> Early giving opens: Sept 6
—> Earth Gives Day: Oct 1



“The goal isn’t to have the 
world paralyzed by anxiety; 

it’s to have the world 
galvanized for action.”

Katharine Hayhoe
Climate Scientist



goal







Video Story



KNOW YOUR 
COMMUNITIES’ VALUES

“People like us do things like this.” 
– Seth Godin



feelings



Your “Social” Plan

What would make people feel 
like they belong?



Earth Gives Toolkit
— Tips
— Weekly action steps calendar
— Peer-to-Peer recruitment emails
— Content: social posts, emails, press releases, email signatures
— Social graphics: EGD, modifiable posts, Power Hours, countdowns
— Logos: Earth Gives, GivingTuesday



EMAIL
-48% of donors prefer to get updates or appeals 
through email
-best day to send – W ed/Fri, 11:45-12:05 C DT
-subject lines including “support” or evoke the 
emotions of relief, gratitude, pride, excitement or 
optimism are most effective.



SOCIAL GRAPHICS



POWER HOURS



Climate Social: Marissa Rosen + Ecodeo: Liz Rubin 



Questions?



Thank you!
Contact us: connect@earthgives.org

Marissa Rosen: climatesocialmarketing.com
Liz Rubin: ecodeo.co

mailto:connect@earthgives.org
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